
AIANTA 

American Indian Alaska Native 
Tourism Association 


1 8th Annual American Indian 
Tourism Conference 


NEWSLETTER 

Register Now 




WWW.AITC201 6.com 


Museums as a Hub for Tourism 


By Susan Guyette, Ph.D. 

Of the many possible audiences for a museum, the link to tourism is 
most often missed. When a museum’s audience is comprised of local 
residents plus visitors, a balance of services between the internal 
community and external audiences expands interest in exhibits and 
programs. Connecting to the industry, developing visitor education, 
and becoming a stop on an itinerary— are all effective ways of 
increasing attendance and earned income toward museum sustain- 
ability as well. Interest draws repeat visitation. 

Read more on page 9 
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Transforming Desert View 

AIANTA’s Public Lands Partnerships Program is dedicated to building a 
tribal tourism industry, spurring economic development in Indian 
Country by bringing first-voice interpretation to our nation’s public lands. 

The Public Lands Partnerships Program has made projects like the 
“American Indians and the Civil War” book and “American Indians and 
Route 66” possible. With such successful projects, AIANTA is now 
focused on growing the Program, expanding Tribal cultural inclusion 

into Public Lands across the country. „ , _ 

1 Read more on page 7 


THE 1 8 T H ANNUAL 

AMERICAN INDIAN TOURISM CONFERENCE 

2016 

SEPTEMBER 12 14 

TULALIP RESORT CASINO TOLALIP WASHINGTON 


To learn more about the 
18th Annual AITC visit 

www.AITC2016.com 

or flip to page 2. 

For exhibitor and 
sponsorship informa- 
tion, call Gail Chehak at 
505 - 243 - 3633 . 


Facebook: AIANTA 


2401 12th Street NW ‘Albuquerque, NM 87104 • 505.724.3592 


Twitter: @OfficialAIANTA 



Summer 2016 

RFP: 

Conference 

Hosts 

Message From the Executive Director 


RFP: 2018 and 2019 
American Indian 
Tourism Conference 


Description: 

The American Indian 
Alaska Native Tourism 
Association (AIANTA) is 
looking for interested 
tribally-owned hotels 
and resorts with signif- 
icant conference meet- 
ing space and facilities 
to submit proposals 
to serve as the confer- 
ence site for the annual 
American Indian Tour- 
ism Conference (AITC) 
for the years 2018 and 
2019. 

The American Indian 
Tourism Conference, 
sponsored by AIANTA, 
provides tribes and 
native corporations 
throughout the United 
States and Canada a 
wonderful opportu- 
nity to “talk tourism.” 
Through networking, 
problem-solving and 
relevant educational 
sessions, the Native 
American tourism in- 
dustry will continue to 
grow and succeed. 

Click Here for Full 

RFP 


Dear Members, Partners and Friends, 

It’s summer time again, and that means the days are 
longer, the sun is warmer, and the busiest season in 
the tourism industry is in full swing. 

Indian Country tourism has added new authentic 
experiences for our visitors over the past few years 
showing an economic impact to the USA’s economy 
and in our own communities. All our efforts are 
being brought to the forefront on a national level in 
congress, in the media, and in the tourism industry 
now more than ever before, AIANTA finds itself at an 
intricate and important moment in our organizational 
history. 

With our recent recognition of our work in Export Service with the 
Presidential ‘E’ Award, the popularity of the American Indians and Route 
66 Guidebook, and with the NATIVE (Native American Tourism and 
Improving Visitor Experience Act) bringing the importance of Native 
inclusion in federal tourism programs to light in Congress, AIANTA 
encourages to get involved in our programs and to support Indian 
Country tourism in any way possible. 

Become an active member of AIANTA, attend the annual American Indian 
Tourism Conference, register for the new Cultural Tourism Certificate 
Program created by AIANTA and George Washington University, take your 
business to the international market by participating in ITB, sign your 
business up on NativeAmerica. travel , and of course learn more at 
www.aianta.org . 

In this issue you will learn about our speakers at the 18th annual AITC, 
becoming certified in cultural tourism, how you can support our 
scholarship program, and our recent experiences throughout Indian 
Country and the industry. 

And, as always, check out the “News from around the Nation” section for 
all updates on Indian Country tourism, and take some time to welcome 
our new members. 

Cheers to another great summer season and a bright year ahead! 


Camille Ferguson 
AIANTA Executive Director 
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A MERICAN HMAN TOURISM CDHFtREHCE 

TULALIP RESORT CASINO I TULALIP WASHINGTON A IA ^ A 

SEPTEMBER 12-U 

Join AIANTA for the only National Conference on Tourism in Indian Country 

Sustainability. International Marketing. Storytelling. Tourism Development. Federal Partnerships. 
Culinary Traditions. Protecting Intellectual and Cultural Properties. 

All critical topics in developing and advancing tourism in Indian Country. The annual American Indian 
Tourism Conference is designed to share knowledge, experience and best practices from tourism 
programs around the U.S. 

AITC features something for everyone, whether your tribe or organization is just entering the 
tourism industry or has a developed tourism department. With expert speakers from around the world 
and Indian Country, countless networking opportunities, the chance to explore the local cultures, and 
educational workshops, and session topics spanning the industry, this is a conference you do not want 
to miss. 

Registration for the 18th Annual American Indian Tourism Conference is open now. 

Visit www.AITC2016.com to register and to learn more. 



Don’t Miss Out! 

Some of the Hiighlights: 


_j0;. Hear Keynote Addresses from U.S. Travel 

Association President and CEO Roger Dow, Brand USA 
President and CEO Chris Thompson, and NCAI 1st 
Vice President Fawn Sharp 

Participate in the Inaugural 101 Cultural Tourism 
Course , accredited and created by George 
Washington University and AIANTA 

Learn about cultural tourism by exploring it for your- 
self through unique mobile workshops that highlight 
the culture of the tribes of the Pacific Northwest 


“Cultural tourism can contribute 
to economic development of tribal 
communities while allowing tribes 
to keep their culture alive and tell 
their story in their own way. We are 
excited to bring the 18th Annual 
American Indian Tourism 
Conference (AITC) back to 
showcase the Pacific Region this 
year. Attending the AITC is a 
valuable opportunity in expanding 
the network of resources available 
to Tribal communities.” 


Attend the Enough Good People Award Ceremony 
and Silent Auction, where we recognize the best of 
Indian Country Tourism. All proceeds from the silent 
auction benefit AIANTA’s 
scholarship program 


- Rowena Yeahquo, AIANTA Pacific 
Region Board Member and 
Director of the Northwest 
Technical Assistance Program. 
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Become Certified in Cultural 
Tourism! 


Register now for the first course of the 
new online Cultural Tourism Certificate 
Program , brought to you by AIANTA 
and George Washington University 

AIANTA and George Washington University 
are offering a one-time opportunity to take 

the Cultural Heritage Tourism Course 

in-person, at the discounted rate of $50, 

a $450 value! 

This course will be offered in-person, at the 
18th annual American Indian Tourism 
Conference on Monday, September 12, 2016 
in Tulalip, Washington. 

Hurry, space is limited and this one- 
time, in-person course is filling up fast! 


Book Your Travel Now 
and Save! 


Special Offer from Amtrak Cascades! 

To help defer expenses, Amtrak Cascades has 
a special offer on train fares when you attend 
the 18th Annual American Indian Tourism 
Conference. Enjoy 25% off when you book 
well in advance. The closest train station to 
the Tulalip Resort Casino is in Everett, 
Washington (about 9 miles). Please note that 
the lowest-priced seats are the first to be 
booked, so the sooner you make your train 
reservation, the more likely you will be able to 
maximize the promotion. Book now at 
www.AmtrakCascades.com . 

The Amtrak Cascades website also notes a 
promotion with UBER that allows for $20 off 

your first UBER ride! 


Enough Good Poople Awards Banquet, Benofiting AlANTA’s Scholarship Program 

Join us for AINATA’s biggest night of the year, recognizing excellence in cultural tribal tourism and 
those individuals who are helping our industry grow. AlANTA’s 2016 Silent Auction will be held on 
Tuesday, September 13, 2016 at 7:00 p.m. at the Enough Good People Awards Banquet as part of our 
18th Annual American Indian Tourism Conference (AITC) in Tulalip, Washington. Conference and 
Gala registration is now open at www.aitc2016.com . AIANTA is now accepting donations for the 
Silent Auction, which will support AlANTA’s Tourism and Hospitality Scholarship Program. 


In 2013, AIANTA introduced the Tourism and Hospitality Scholarship Program for Native students 
pursuing a degree in the Hospitality and Tourism, Recreation, Museum Studies or Culinary Arts. Since 
launching, the program has provided support for nine scholars— and two scholars have finished their 
degrees! Your support is needed to grow our Scholarship Program. 


Sponsor a table for $1,000 and help support the next generation of Tribal Tourism Industry Leaders 
by contributing to the silent auction and/or attending the Enough Good People Awards Banquet. 

To donate to our silent auction and/or contribute to AlANTA’s Tourism and Hospitality Scholarship 
Program please contact Sherrie Bowman, AIANTA Office and Administration Manager at 505.724.3592 
or via email at sbowman@aianta.org. 
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World Class Speakers and Sessions at AITC 2016 

Keynote Addresses From: 

U.S. Travel Association President and CEO Roger Dow 

Brand USA President and CEO Christopher L. Thompson (invited) 

NCAI President and Chairman of the Swinomish Indian Senate Brian Cladoosby 
NCAI Vice President, and President of Quinalt Indian Nation Fawn Sharp 


Preparing for the 
International Tourism 
Trade 




Wade Blackmon, Kilpatrick 
Townsend & Stockton LLP 
Mary Motsenbocker, International 
Tourism Marketing 

Are you ready to do business 
internationally? You have your 
product, now it is time to learn 
how to best work with the travel 
trade, media and online resources 
to navigate and benefit from the 
international traveler! 


Protecting Your 
Intellectual & Cultural 
Properties 


I Wade Blackmon, Kilpatric 
Townsend & Stockton LLP 


Melody McCoy, NARF 



Protecting your intellectual and 
cultural property is a pressing 
topic when it comes to tribal tour- 
ism. Learn about federal cultural 
proprty laws and tribal cultural 
property codes from the experts! 


Guiding the 
Narrative: Telling Your 
Story Through Media 



Travis Noland, Cherokee Nation 
Businesses 

Tate Walker, Native Peoples 
Magazine 

The consumer appetite for 
compelling storytelling is rapidly 
growing. As we evolve as expe- 
riential storytellers, producing 
captivating content is more valu- 
able than ever. Learn about telling 
your story effectively to the press, 
the art of the interview and 
promoting your unique story. 


The Role of 
Indigenous Foods in 
Tourism and Beyond 


I Terrie Bad Hand, TCEDC 
Pati Martinson, TCEDC 
Loretta Barrett Oden, Chef/Native 
Foods Historian 



Learn about the importance of 
Native foods in relation to both 
tourism and the health of Na- 
tive communities. Get real life 
examples of Native Communities 
and their traditional foods stories; 
from new restaurants to Native 
chefs and entrepreneurs with 
products in stores and on-line. 


aitc 2016 .com 
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World Glass Speakers and Sessions at AITC 2016 


Writing for the Media: 
A Hands-On Workshop 


I Tate Walker, Native Peoples 
Magazine 



Join Native Peoples’ Tate Walker, 
award-winning multimedia 
journalist and Lakota storyteller, 
to learn inside secrets on how to 
craft a compelling travel story. 
Bring a laptop or writing tools- 
attendees will leave with a use- 
able press release or story pitch in 
hand. 


Reaching the Right 
Travelers Through 
Storytelling 




Brad Angerman, Joanne 
Matsusaka, and Jaline Quinto, 
Pyramid Communications 

Storytelling is one of the oldest 
tools known to man— before we 
had the written word, stories were 
used to pass on knowledge, share 
our histories, and bring us togeth- 
er. Where the medium may have 
changed, the foundation of a good 
story has not. Your organization 
has a good story to tell travelers. 
Find out the best way to do that. 


Tourism Assessment 
& Feasibility Analysis 



Edward H. Hall III, Bureau of 
Indian Affairs 

Kristin M. Lamoureux, Ph.D., 
Tisch Center for Hospitality and 
Tourism, NYU 


Tourism 101: What’s 
Tourism and What’s 
Not? 



Edward H. Hall III, Bureau of 
Indian Affairs 

Kristin M. Lamoureux, Ph.D., 
Tisch Center for Hospitality and 
Tourism, NYU 



To do tourism well, you have to 
do tourism right. This session 
takes participants through a step 
by step process of conducting a 
tourism assessment of the tour- 
ism potential, and how to measure 
the potential costs and benefits in 
your communities. 



Partnerships with other tribes, local 
communities and destinations are the 
cornerstone to tourism development. 
Learn how to develop products and 
services that are targeted at the local, 
regional and international markets 
most interested in Tribal Tourism; and 
how to create partnerships without 
losing your identify. 


Sponsorship and exhibitor opportunities available 

For sponsorship, exhibitor and artisan information, contact Gail Chehak 
at 505-243-3633 or GChehak@aianta.org 
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Thanks to our AITC Sponsors! 


AIANTA is thrilled to acknowledge our 2016 American Indian Tourism Conference Sponsors, 
whose support is instrumental in making this conference possible. 
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Transforming Desert View 

Story Continued From Front 



AIANTA Southwest Board Representative Emerson Vallo speaks to the 
importance of tribal inclusion at Public Lands at the Desert 
View Rededication 


Expanding the Program and helping Indian Coun- 
try link its historical interpretations to current 
landscapes, AIANTA is now working on a momen- 
tous project in which eleven tribes and communi- 
ties can share and interpret their cultures through 
tourism efforts at one of our most important 
national parks. 

Through an innovative collaboration between 
AIANTA, the Grand Canyon Intertribal Advisory 
Council, National Park Service (NPS), Bureau of 
Indian Affairs, Grand Canyon Association, and the 
ArtPlace America National Grants Program, AI- 
ANTA is helping to create an inter-tribal interpre- 
tive center at the Grand Canyon National Park’s 
historic Desert View Watchtower and Visitor area. 
Here, visitors can learn about the Canyon from 
tribal perspectives. 

In May, AIANTA participated in a re-dedication 
ceremony of the Desert View Watchtower and 
Visitor area into a cultural heritage center, formal- 
ly designating the area and historic building for 
the tribes and people that have identified the land 
as their own for centuries. 

The re-dedication ceremony featured moving 
speeches from NPS leaders and tribal representa- 
tives, addressing the previous disconnect of the 
tribes and the land, and the importance of this 


transformation into an area that tribal people can 
once again call their own. 


With this transformation, the historic building 
and area went from a gift shop full of mass-pro- 
duced t-shirts and magnets, to a unique, authentic 
cultural interpretive center. Now, with the project 
in full effect, tribes are gathering at Desert View 
and in the Watchtower for celebrations, elder and 
youth programs, authentic tribal interpretive pro- 
grams. Artists from every tribe involved in the 
Inter-tribal Advisory Council have given hundreds 
of public art and cultural demonstrations. The 
deteriorating murals in the watchtower are being 
conserved, and the Watchtower is being restored 
to its original purpose of sharing and preserving 
tribal cultures. 
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Hopi Tribal Member Interprets Hopi Murals Inside 
the Watchtower for Visitors 



Transforming Desert View 

AIANTA hopes the Desert View Watchtower Cultural 
Heritage Interpretive Center will be seen as a 
potential model of partnership for all tribes and 
public lands agencies across the country to bring 
first-voice interpretation to additional parks and 
other public lands. 

Beyond providing a spectacular venue for tribal 
artists and cultural interpretation, the Inter-tribal 
Advisory Council also identified an educational jobs 
program for tribal youth as a priority. 

The Desert View project is just one example of how 
tourism can serve as a powerful tool for tribes and 
communities to share their own stories, with 
millions of visitors to public lands. 




About Public Lands: In the United States, governmental entities including 
cities, counties, states, and the federal government all manage land which 
are referred to as either public lands or the public domain. The majority 
of these lands are held in trust by the federal government and managed by 
the Bureau of Land Management, the United States National Park Service, 
Bureau of Reclamation, or the Fish and Wildlife Service under the Depart- 
ment of the Interior, or the United States Forest Service under the Depart- 
ment of Agriculture. 


To learn more about opportunities in your area, 
contact AIANTA’s Public Lands Partnerships Program Manager: 

Aimee Awonohopay 

AAwonoho^ay@aianta^org_ I 505-433-2120 


Update from the National Travel and Tourism Office 

International Visitors Inject $21 Billion into U.S. Economy in May 2016 


According to the International Trade Administra- 
tion, international visitors spent $21.0 billion on 
travel to, and tourism-related activities within, 
the United States in May 2016. 

"International visitors spent nearly $665 million 
a day experiencing the United States in May," 
said Acting U.S. Under Secretary of Commerce for 
International Trade Ken Hyatt, "positioning travel 
and tourism as America's leading services export. 
In fact, travel and tourism exports accounted for 
nearly a third of all U.S. services exports last year 


and 1 1 percent of all U.S. exports— supporting 
more than 1.1 million U.S. jobs." 

International visitors have spent $104.6 billion on 
U.S. travel and tourism-related goods and services 
year to date (January through May), an increase of 
more than 3 percent when compared to the same 
period last year; conversely, Americans have 
spent an estimated $65.7 billion abroad, yielding 
a balance of trade surplus of $38.9 billion year to 
date. 
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MUSEUMS AS A HUB FOR TOURISM 

By Susan Guyette, Ph.D. Story Continued From Front 

To expand community benefits, connecting to tourism can broaden the museum’s reach from local 
to regional and even to a national level. As the museum becomes a resource for information, a link is 
formed in a museum and amenity network. This process is not only useful for attracting visitors, but 
also for educating about a rich, regional cultural heritage. 


A PLACE FOR VISITOR EDUCATION 


A museum or cultural center is often the first visitor stop in a community. As a focus point for 
cultural tourism, a cultural center or museum can become a hub for visitor education, as well as a 
referral point to tribal businesses. There are multiple ways for a museum to serve the important 
community function of visitor education. The foyer of a museum may serve an interpretive center 
function with visitor information. The museum website is another ideal point for visitor information, 
to educate the visitor before arrival. 

Providing visitor and interpretive information at this location is the ideal point for: 


Brochures 
Visitor guides 
Locator maps 

Flat screen kiosks for video display of area 

locations and services 

Sample menus at local restaurants 


Information on local businesses, 
artists, entrepreneurs 
Interesting educational exhibits 
Information on traditional arts 
Explanations of desired visitor etiquette 
Linkages to tourism websites 
Booking of guiding services 


A museum may be an ideal centralized point from which to manage tourism, particularly for the small 
community. Referrals to local businesses, artists, guides, and entrepreneurs further local benefits. 
Working with other local businesses for visitor education then becomes a unifying function of the 
cultural center or museum. 


INSPIRING CULTURAL PRIDE 

Visitor interest tends to raise community appreciation for local cultures. Particularly for youth, 
cultural pride raises self-esteem. Youth involvement in dance demonstrations, art shows, storytelling, 
and cultural art workshops encourages learning and cultural continuance. 

Museum programs involving youth at an early age— in such activities as storytelling, art activities, and 
opening receptions— begins a pattern of participation. Classes for youth in middle school and high 
school in local history, language, or the arts open receptivity to multi-cultural views. Additionally, 
involving high school and college students as tour guides encourages all levels of cultural learning and 
sharing. 

Cultural continuance is a precious heritage process. As a primary focal point for learning about 
history, art, and culture, the museum serves a pivotal function in cultural education. 


Susan Guyette, (Metis, Micmac and Acadian French) has worked in the planning and development 
of tourism, as well as cultural center and museum development with Indian tribes nationally, Native 
Alaskans, and Native Hawaiians communities— for the past thirty years. She is well known nationally 
for her books, including: Sustainable Cultural Tourism: Small-Scale Solutions. She will be a presenter at 
the 2016 AITC conference on this topic. 

You can reach Susan at sguvette@nets.com 
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AIANTA Brings Indian Country Tourism to Congress Again at the 
201 6 Congressional Summit on Travel and Tourism 




AIANTA President Sherry Rupert 
with Congresswoman Dina Titus and 
Bill Hardman, STS 


AIANTA’ s Aimee Awonohopay 
mingling with guests at 
Congressional Summit 



AIANTA Executive 
Director presents on 
NativeAmerica. travel 


This Summer, AIANTA once again attended and sponsored the Southeast Tourism Society’s annual 
Congressional Summit on Travel and Tourism. 

Tourism leaders from across the country meet in Washington, D.C. each year to reinforce to Congress 
the strength and importance of the travel and tourism industry, including tribal tourism and 
initiatives to support National Parks and other public lands. 

The June 13-14 event brought to light the significant contribution the travel and tourism industry 
makes to national and local communities through discussions about the National Park Service and its 
2016 Centennial, the Explore America Act, the NATIVE (Native American Tourism and Improving 
Visitors Experience) Act, and reauthorization of the Federal Lands Recreation Enhancement Act. 

The NATIVE Act is legislation to improve tribal tourism capacity by requiring federal agencies with 
tourism authorities to work with a national tribal tourism nonprofit to create collaborations like the 
one AIANTA has with BIA. 

During a Policy Briefing and several congressional receptions at the summit, discussions centered on 
the National Park Service Centennial, which communities, parks, tribes and other destinations in or 
near National Parks can all take part in through the "Find Your Park" campaign. AIANTA's representa- 
tives showcased the importance of tribal partnerships with public lands agencies through the 
unprecedented project at the Grand Canyon National Park, Transforming Desert View; and the recent 
release of the guidebook, "American Indians and Route 66." 


"Many of these places were culturally significant to our 
people long before they were designated as protected 
lands," said Executive Director Camille Ferguson. 
"Successes like transforming the Grand Canyon Desert 
View area and the Route 66 project are examples of 
what can be done across the country to ensure and en- 
courage tribal inclusion in this country's public lands." 

Left: Camille Ferguson and Ed Hall present 
special print to Congressman Sam Farr, in 
thanks for his support of tourism 
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The Highlights from IPW 2016 

IPW 2016, the travel industry’s premier international marketplace and the largest generator of travel to 
the USA, was attended by more than 6,000 delegates from 73 countries who conducted 100,000 
business appointments resulting in more than $4.7 billion in future travel to the U.S. 

AIANTA exhibited at IPW alongside the Bureau of Indian Affairs in the 
section formerly called “Federal Row” and now known as the “Great 
Outdoors USA,” a network of federal, state, local parks and partners that 
work together to bring these off-the-beaten-path destinations to the world. 

In partnership with all of the federal agencies and partners in the Great 
Outdoors USA area, focused itineraries were created, highlighting public 
lands and waters, as well as Indian Country as premier destinations for 
domestic and international travelers seeking adventure and unique 
experiences just off the beaten path from major gateway cities. 


Secretary of the Interior, Sally Jewell, participated in the ribbon 
cutting ceremony to open IPW and also presented as the keynote 
speaker for lunch on Monday, June 20, focusing on the 
importance of travel and tourism to our nation’s public lands. 
During her presentation, Secretary Jewell made specific and 
positive mention of the partnership project at the Grand Canyon 
National Park, Transforming Desert View, and encouraged 
everyone to visit NativeAmerica. travel— an AIANTA/BIA collabo- 
ration, when planning their next trip in the US. 


“My colleagues over at the Bureau of Indian Affairs, which is 
displaying in the [IPW marketplace], have created NativeAmerica. 
travel, so I encourage you to go and check out NativeAmerica. 
travel and see what kinds of opportunities there are around the 
country to celebrate their rich cultures and languages and histo- 
ries - and that website is just going to get better and better.” 

- Secretary Jewell 


IPW 2017 will be held in Washington, D.C. on June 3-7 and is expected to be even more productive, 
with special events emphasizing Indian Country. 

Great Outdoors USA Partners: 

America’s Byways, AIANTA/BIA, Bureau of Land Management, Department of State, Department of 
Homeland Security Customs & Border Protection, U.S. Forest Service, U.S. Fish & Wildlife Service, 
National Park Service, National Parks Promotion Council, National Oceanic and Atmospheric Adminis- 
tration, Recreation.gov, TSA, U.S. Army Corps of Engineers, U.S. Foreign & Commercial Services. 
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AIANTA Is the First Native Organization to Win 
Presidential Award For Export Service 

In June, U.S. Secretary of Commerce Penny Pritzker presented AIANTA with 
the President’s “E” Award for Export Service, the highest recognition any 
U.S. entity can receive for making a significant contribution to the 
expansion of U.S. exports. 


“At AIANTA, we feel there is no better way for tribes to share their stories 
than to tell them themselves,” said AIANTA Executive Director Camille 
Ferguson. “In 2014, the U.S. travel and tourism industry generated 2.1 trillion dollars in economic 
output. Indian Country tourism generates a significant share of that number, and AIANTA is the only 
national organization out there today dedicated to ensuring Native America is an integral and growing 
part of this industry.” 

In 1961, President Kennedy signed an executive order reviving the World War II “E” symbol of excel- 
lence to honor and provide recognition to America's exporters. This year, Secretary Pritzker honored 
123 U.S. companies with the President’s “E” Award for their outstanding work to reduce barriers to 
foreign markets and to open the door to more trade around the world. 

Honored to receive this award, the AIANTA staff hosted a small reception in Albuquerque in July to 
celebrate this national recognition, as well as the success of Indian Country tourism in New Mexico. 
The tourism success of Acoma Pueblo and New Mexico Indian Country as a whole was a large 
contributor to AIANTA’s receiving the award, and we shared the celebration with our fellow New Mexi- 
cans. 

At the reception, sponsored by the Indian 
Pueblo Cultural Center and Pueblo 
Harvest Cafe in Albuquerque, New 
Mexico, we heard from Robert Queen, 

U.S. Foreign and Commercial Services 
(Southwest Region); Sherry L. Rupert, 
AIANTA Board President; Camille 
Ferguson, Executive Director, AIANTA; 
and Emerson Vallo, Acoma Pueblo and 
AIANTA Board Member. 

We were also thrilled to welcome Josh 
Sanchez, from Senator Udall’s office, who 
provided remarks on behalf of the 
senator, a strong supporter of Indian 
Country tourism. 

AIANTA Board Members and Robert Queen (U.S. 

Commercial Services) with ‘E’ Award 




‘‘AIANTA has demonstrated a sustained commitment to export expansion. The “E” Awards Commit- 
tee was very impressed with AIANTA’s demonstrated growth in international tourism to American 
Indian, Alaska Native, and Native Hawaiian lands. The organization’s extensive preparations to 
assist travel and tourism operators in realizing increased business as a result of trade show 
participation was also particularly notable. AIANTA’s achievements have undoubtedly contributed 
to national export expansion efforts that support the U.S. economy and create American jobs. ” 


-U.S. Secretary of Commerce Penny Pritzker 
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AIANTA President Sherry L. Rupert Reappointed to 
National Travel and Tourism Advisory Board 

U.S. Secretary of Commerce Penny Pritzker has announced the appointment of 32 members to the 
Travel and Tourism Advisory Board (TTAB). AIANTA is proud to announce that our Board President, 
Sherry L. Rupert, has been reappointed to this influential board. First chartered in 2003, TTAB serves 
as the advisory body to the Secretary of Commerce on matters relating to the travel and tourism 
industry in the United States. The board members represent a broad spectrum of the travel industry, 
including hotels and restaurants, financial services, transportation services, as well as a variety of 
small and large firms from across the country. 

Mrs. Rupert’s position on TTAB ensures that the voice of Indian Country is heard and that the 
discussion of Native tourism is included at the national level. 

The TTAB provides advice that helps the government address emerging issues affecting the travel 
sector, prioritize travel and tourism policies that will stimulate growth, and solve industry-related 
problems at many levels. Board members collaborate with other government agencies as part of the 
Tourism Policy Council, which advanced the development of the President’s National Travel and 
Tourism Strategy. The Board will continue its efforts to ensure Strategy’s goal of drawing 100 million 
international visitors to the United States by 2021 is achieved. 


AIANTA Welcomes New Board Representatives Patricia 
Parker and Jamie Sijohn 

Patricia Parker : Eastern Region 

AIANTA is thrilled to welcome Patricia (Pat) Parker to our Board of Directors as 
one of two new Eastern Regional Representatives. Ms. Parker is a member of 
the Choctaw Nation of Oklahoma and has worked with Indian communities and 
Federal and Tribal governments for over 35 years. As President and CEO of Na- 
tive American Management Services, (NAMS), she has a long history of providing 
grant training and technical assistance in Indian Country. 

Ms. Parker uses her background in communication and public relations to pro- 
vide multi-media campaigns for federal government agencies. Ms. Parker serves 
as a volunteer with other Native non-profit organizations such as the National 
Center for American Indian Enterprise Development, where she currently serves 
as Vice Chair, and Women Empowering Women for Indian Nations, where she is a 
founding Board Member and serves as Committee Chair for Economic and Business Development. 

Tamie Sijohn: Pacific Region 

AIANTA welcomes Jamie Sijohn to the Board of Directors, as one of two Pacific Regional Representa- 
tives. Ms. Sijohn comes to AIANTA with a background in Public Relations, and currently works as an 
Account Manager at BHW1. In her current role, Jamie develops strong relationships and programs, 
with a special emphasis on tribal businesses and economic development projects, according to her 
colleague, Jamie Sijohn has a remarkable ability to bring together a variety of resources, a variety of 
voices, and a variety of perspectives... and somehow creates a singular vision to move forward. Prior 
to joining BHW1, Jamie was the Public Relations Director for the Spokane Tribe, working with various 
media contacts and creating initiatives to spotlight the tribal community, people, history and culture. 
Her past experience includes more than 20 years of work with all forms of media as a PR specialist, as 
well as social media marketing. 
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Travel Trends: What to Expect from American Travelers 

Choice Hotels International, Inc. recently revealed the findings of their annual survey, tracking the 
travel habits of American leisure and business travelers during these warmer months. 

So, as a destination in this high travel season, what should you be expecting from these domestic 
travelers? 

AIANTA has picked out a few of the most relevant and important results for Indian Country 
destinations and experiences: 

• "Road trips are in. 72% of travelers are going by car this summer - road tripping to their desti- 
nations.” That’s great news for Indian Country. As a destination off the beaten path, you can take 
advantage of this trend by proactively partnering with other destinations in your surrounding area, 
creating useable, drivable itineraries for travelers. Share your itinerary online and with your local CVB 
or tourism department so that they can help market the trip to interested travelers. Join www.Na- 
tiveAmerica. Travel to increase your share of visitors. 

• Travelers are “doing it for the Instagram.” Almost one in ten travelers say their summer travels 
are motivated by the opportunity to brag to friends and family on social media.” Again, great news 
for Indian Country. With destinations located in landscapes unparalleled in their beauty all across the 
country, the Instagram pictures practically take themselves. 

One great tip that we picked up from Dixie Ellis’ Lower Antelope Canyon Tours was to teach your tour 
guides how to take unique, eye-catching photos on smart phones. During our tour of the canyon, our 
tour guide knew all the tricks to capturing colorful and unique photos on our phones— and we posted 
nearly all of them online. 

• "Work. Work. Work. Work. Play. Three in five (62%) business travelers add leisure vacations onto 
their business trips.” With all of the conferences and business meetings consistently booked at your 
casino, resort, hotel or conference center, make sure you take advantage of this market opportunity. 
Let business travelers know about all of the great leisure travel experiences that are available within 
arm’s reach, and encourage that extended stay. 

Read the full story and get more information from the study at Travel Industry Wire . 


TBJ 

TRIBAL BUSINESS JOURNAL 


Never before has there been a better time for companies and organizations to 
engage in new economic development and diversification opportunities within 
Indian Country - 567 Native American tribes recognized by the U.S. Federal 
government as sovereign nations. 

The Tribal Business Journal (TBJ) will serve as the trusted business communi- 
cation platform to build productive relationships and strategic partnerships 
between Indian Country leadership, Fortune 1000 companies, affiliated 
businesses, organizations, academia, and government agencies. 


TBJ an unprecedented, direct and effective way for businesses to be valuably connected and net- 
worked monthly with Native American Indian decision-makers, including tribal chiefs, presidents, 
leadership council members and parties of influence. 


For advertising opportunities, visit http://tribalbusinessiournal.com/advertisina/ 
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AIANTA Scholarship Recipient Dedric Lupe’s Words of Wisdom 
(and Thanks) 

“I have seen my fair share of lateral oppression from my own people 
who feel that my opinion is lessened based on my location, but that 
has not stopped me from pursuing an education toward the accurate, 
academic, community-based museum representation of Indigenous 
peoples. As it stands Indigenous people make up but one percent of 
working museum professionals. I find it hard to believe that there are 
not enough people who want to work in museums, or that the museum 
hierarchy does not see the value of incorporating Indigenous ideology 
into their programming. With the help of AIANTA, I have become an ac- 
tive member in the museum world in pursuit of changing the way that 
people learn about our culture. 

I am striving to teach larger museums that they do not have to disconnect our people of present day 
from the artifacts in their collection, but rather, be looking to the communities to improve on the 
narrative. I hope to incorporate new ways of learning into the museum as well. Most museums have 
objects placed along a timeline, with heavy text panels. I want to change that. We can still tell those 
stories, but in a different way, using immersive technology. By doing it this way, we are not only 
engaging and educating the uninformed, but our own people. We can then give them more outlets to 
tell their own stories and move away from the stagnant museum displays while bringing them into the 
museum. 

In order to accomplish this, I have to excel in my field, learn as much as possible, and network. AI- 
ANTA has been a constant support system that has allowed me to be present and part of this conversa- 
tion. I feel that the bay area is a great place for laying the ground work as they are constantly pushing 
the museum bubble, and with the scholarship of AIANTA, I have been able to attend workshops, partic- 
ipate in museum forums, invest in myself, and foster the ever growing needs of the graduate student. 

I thank AIANTA for the continued support in my scholastic pursuit.” 



Adventure.travel Is Now Accepting Entries for 
“Adventure in Motion” Film Contest 


The Adventure Travel Trade Association (ATTA) 
has announced its third year of the Adventure in 
Motion short film competition. According to Ad- 
venture Travel News, tourism organizations and 
businesses with short films created within the last 
year that inspire viewers to experience adventure 
travel are encouraged to enter the contest. The 
“Adventure in Motion” film contest is presented in 
partnership by ATTA, AFAR and ExOfficio. 

The immense opportunity for adventure and 
outdoor travel in Indian Country in combination 
with a cultural connection to the land and place 
would undoubtedly make for a unique and inspir- 
ing travel film. 


Adventure Travel World Summit in September 
in Anchorage, Alaska. A live vote will be cast by 
delegates to choose the final winning video. In 
addition, one of the Adventure in Motion partners, 
ExOfficio, will also choose a winner for the Part- 
ner Pick category. 

The winning film will be showcased on Adventure. 
Travel, in the Adventure. Travel newsletter sent to 
100,000+ consumers, featured in AdventureTrav- 
elNews, and shared by Adventure In Motion part- 
ners AFAR and ExOfficio. In addition, the winner 
will receive a one-year ATTA membership, a ticket 
to the 2017 Adventure Travel World Summit and 
grand prize from ExOfficio. 


According to Adventure Travel News, this year If you are interested in entering a film in the con- 

the top three finalists will be chosen by Facebook test or in watching and voting on the films, visit 

likes via the contest platform. The finalist vid- www.Adventure.travel/film-contest . 
eos will then be shown in a live screening at the 

15 




NEWS FROM AROUND THE NATION: Our Six Regions 

Alaska Region 


Thursday, August 25, 201 6 
"A Return to Homeland" 

Huna Tribal House Dedication 

Bartlett Cove, Glacier Bay National Park 
Open to the general public 
See the Full Schedule at www.nps.gov/alba/ 



The 56th Annual World Eskimo- 
Indian Olympic Games (WEIO) was 
held at the Carlson Center in Fair- 
banks from July 20 to 23, 2016. 

The four-day series of traditional 
Alaska Native athletic competitions 
and dances, drew Native athletes 
and dancers from around the state, 
the United States, Canada and 
Greenland, as well as visitors, fans 
and media from around the globe. 


According to a press release, the 

competitions at the Olympics not only provide entertainment, but give men and women the chance 
to test their strength, discipline and endurance— all qualities that are needed to survive in a northern 
rural environment. Competitive Games include high-kick, knuckle hop, ear pull, two-foot high kick 
and Eskimo stick pull. 

WEIO was created in 1961 in response to the rapidly spreading impact of western culture into rural 
areas. Two bush pilots, the late A.E. “Bud” Hagberg and Frank Whaley, witnessed the Native games 
and dances in their village travels. They grew concerned that the traditional events would be lost as 
western ways seeped into the villages, unless steps were taken to preserve them. They helped orga- 
nize the first Olympics, which included a blanket toss, a seal-skinning contest, and a Miss Eskimo- 
Olympics Queen contest, the release said. 



Learn more at www.NativeAmerica.travel 
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NEWS FROM AROUND THE NATION: Our Six Regions 


Alaska Dispatch News 

In France, a new exhibit marks first collection of 
contemporary Alaska Native art in Europe 

By Mike Dunham, June 27, 201 6 

On June 25, an exhibit of work by 29 leading Alaska Native artists will open in the Boulogne-sur-Mer 
Museum in France. "D'une culture a l'autre" — "From One Culture to Another" — will mark the first 
showing of a collection of contemporary Alaska Native art in Europe, said Kodiak artist Perry Eaton, 
who played a major role in organizing the event. 

"Individual pieces have been shown before and there have been shows by particular artists, but not a 
whole show of modern work by Alaska Natives as a genre of art," he said. 

The word "show" is used for convenience, even though it implies a temporary display. The intent of 
"From One Culture to Another" is to create a permanent collection of Alaska Native art presented by 
Alaskans as a gift to the people of France. 

Read the full story at www.adn.com . 


Eastern Region 



Florida Folk Festival features Chief Billie film, 

Seminole culture 

By Peter B. Gallagher 

The 64th edition of the annual Florida Folk Festival, with its eclectic combination of music, dance, 
stories, crafts and food, included a movie about the life and times of Seminole Chairman James E. 
Billie in this year’s agenda May 27-29 at the Stephen Foster Folk Culture Center State Park in Winter 
Springs. The crowd cheered for the film “Wrestling Alligators” while sturgeon were jumping and ga- 
tors relaxing along the moss-draped tall banks of the historic Suwannee River, which winds through 
the picturesque North Florida town. 

Crowd favorites also included Seminole demonstrators organized by Tribal citizen Charlotte Burgess 
of Brighton. The demonstrations came from Mollie Jolly, Martha Jones, Nancy Shore, Janelle Osceola 
Robinson, Stacy Silbas, Luis Venzor, Norman “Skeeter” Bowers, Deanna Osceola, Willo James, Josiah 
Robinson, Gregory James II and Paul Simmons. 

Read the full story at www.semtribe.com . 
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NEWS FROM AROUND THE NATION: Our Six Regions 


Senecxnation 
.©Indians 



Seneca Nation to Celebrate Annual Fall 
Festival: Second Weekend in September 


From www.SenecaNation.com: 


Join us September 11-13, 2015 for a weekend of fun-filled events like the parade, Native American Art 
Show, Indigenous Food Cooking Challenge, Cultural Arts and Revitalization Demonstrations, Smoke 
Dance Competitions, 5K Run/Walk, Co-Ed Kickball Tournament, Master LAX Tournament, Bart Mohawk 
Memorial Motorcycle Show, Farmer’s Market, Youth Fishing Derby, Baby Contest, Donkey Bingo, Mud 
Bog Contest, Health tent, Live music, Native Food and Craft vendors, Chicken BBQ, and FREE Carnival 
rides for youth. 


Midwest Region 


Indian Country 

TODAY MEDIA NETWORK.com 

Lucky 13: The Susie Islands Return in Full to the 

Grand Portage People 

By Konnie LeMay, June 28, 201 6 

Ending nearly two centuries of separation, the Grand Portage Ojibwe again have ownership of the 13th 
island in an archipelago. 

Earlier this year, the Nature Conservancy gave the tribe the one island it lacked of the Susie Islands— 
Susie Island itself. Nicknamed Big Susie, the 145-acre islet is the largest in the archipelago that starts 
about a mile offshore in Lake Superior. 

Grand Portage already owns the other 12, and all fall within the reservation boundaries. The band is 
now seeking trust status through the Bureau of Indian Affairs for the archipelago, which would finish 
the job of giving them full control over the land. 

“The big thing is we can manage the whole area; we’ll be able to keep it that way,” said Grand Portage 
Chairman Norman Deschampe, emphasizing that just as with the other islands, Big Susie will never be 
developed. 

“We allow recreation out there, but we don’t allow any kind of development,” Deschampe said. “It’s 
preserved for the band here and the people here. Our people go out there fishing, gathering.” 

Read the full story at www.indiancountrvtodavmedianetwork.com . 
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NEWS FROM AROUND THE NATION: Our Six Regions 


TRAVEL 

WISCONSIN 

COM 


BAD RIVER MANOMIN CELEBRATION 
& POW WOW 

August 26, 2016 - August 28, 2016 



Image from TravelWisconsin.com 


According to Travel Wisconsin, Manomin or, wild rice, is an integral part of Ojibwe history and the Bad 
River Tribe celebrates the growth and harvest of this natural staple with traditional dancing, singing, 
canoe races, marathons, and plenty of food. 

For all the details, visit www.TravelWisconsin.com 


Pacific Region 


August 11-14, 2016 

83rd Annual Omak Stampede 



The Confederated Tribes of the Colville Reservation invite you to enjoy a weekend of western enter- 
tainment that you’re sure to remember. 

From the Thursday morning ride-in to the Sunday running of the World Famous Suicide Race, you will 
enjoy an action packed weekend to includeDavis Shows Carnival, Wrangler Kids Night, Indian Encamp- 
ment, Western & Native Art Show, Rodeo Dances and Vendor Row, Omak Stampede "Company Store". 
As well, Omak Stampede continues to support the Tough Enough to Wear Pink Campaign. 

To keep informed about this and other events presented year-round, visit www.omakstampede.org . 
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NEWS FROM AROUND THE NATION: Our Six Regions 



RflVALHAWAiiAN 

C E H T L ft. 


Cultural Programming at the 
Royal Hawaiian Center 



The Royal Hawaiian Center offers complimentary cultural classes 
Monday-Friday, and live entertainment Tuesday-Saturday. Join 
expert kumu (teachers) in such arts as lei making, quilting, hula, 
'ukulele playing and more! Royal Hawaiian Center is proud to 
present the best in Hawaiian and island contemporary music. 


See the full scheudle at www.royalhawaiiancenter.com . 




Dance Categories 

• Tiny Tots 

■ Juniors 

■ Teens 

■ Adults 

■ Golden Age 

Dance Specials T8A 
Drum Contest 
Beautiful encampment area In Riverfront Park 

Hiss and Junior Hiss "Gathering at the Falk Powwow 11 
Royalty Pageant 

Plenty of vendor space 

Visit our Facebook page: Gathering at the Falls Pow Wow 
Visit www.gatfpowwow.org or contact Shane Garcia at 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Plains Region 


The Beauty of the People and Their Dance 

"Our culture is a celebration of life. We honor our 
ancestors this way. They preserved what they could 
to make sure life goes on for the ones that are here 
today. We are proud to now share this with all who 
come," said Jermaine Bell of the White Bull Singers. 

Summer is the time to take in one of the many Native 
American dance performances and powwows and 
learn about the history and traditions of the Eastern 
Shoshone and Northern Arapaho tribes on the Wind 
River Indian Reservation as they share their music 
and dance. 

Each week you can watch and participate in 
George Abeyta, fancy feather dancer, is the emcee two dance performances. Each begins with a grand 
for the Eagle Spirit Dancers at the Museum of the entry, during which the dancers enter the circle. 

American West in Lander After the grand entry, various styles of dance are 

performed: traditional, fancy feather, grass, jingle 
dress, fancy shawl and hoop dancing. You’ll learn 

about the dance styles and meet the dancers and the drum group. At the end of the evening, you will 
have the opportunity to join in the friendship or circle dance. 

“We are very pleased, privileged and honored to work with the Museum of the American West,” Abeyta 
said. “It's always a blessing to celebrate life through song and dance. During our 45-minute presenta- 
tion we share the powwow way of life and the Native American culture to breakdown cultural barriers 
and to dispel myths, half-truths, and misunderstandings.” 

The Eagle Spirit Dancers and White Bull Singers perform every Wednesday night through August 10 at 
7 p.m. Bring a lawn chair or blanket, or sit on the benches. 

The Northern Arapaho Dance Experience gives you a glimpse into the vibrant and thriving culture of 
the Arapaho people. Enjoy Jermaine Bell as the emcee and Arapaho Nation Singers at the Wind River 
Hotel and Casino south of Riverton. The hour-long program is every Tuesday at 6 p.m. through Au- 
gust 30. Chairs are provided in the Spring Mountain Room. 

All performances are free. Children and cameras are welcome. Both locations feature local dancers 
who compete professionally locally and nationally on the powwow circuit. 

Upcoming Powwow: 

Northern Arapaho powwow 
August 26-28, 2016 

Museum of the American West | www.museumoftheamericanwest.com 
307-335-8778 | 1445 W. Main St. | Lander, WY 

Wind River Hotel & Casino I www.windriverhotelcasino.com 
307-855-2600 | 10269 Hwy 789 | Riverton, WY 
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NEWS FROM AROUND THE NATION: Our Six Regions 


NATIVE NEWS 
ONUNE.NET 

... Celebrating Native Voices 

2 1ST ANNUAL HOMECOMING ART SHOW OPENS AUGUST 27 

Left: Previously, Virginia Stroud was awarded the grand prize 
Homecoming Art Show for her acrylic piece titled “Traders Come. ” 
The painting depicts a busy day of trading between Cherokees and 
European settlers. (From NativeNewsOnline.net.) 

The Cherokee Heritage Center is now accepting artwork for the 
21st annual Homecoming Art Show. Online submissions must 
be received no later than August 10 to be considered for the 
show. 

An awards reception will be held on August 26 from 6-8 p.m. 
to announce this year’s winners, who will take home more 
than $10,000 in prize money sponsored by Cherokee Nation 
Businesses. 

Oklahoma’s premier Cherokee art show opens to the public on August 27 and runs through September 
27, featuring a variety of authentic Cherokee art divided into two divisions: traditional and contempo- 
rary. 

Read the full story at www.NativeNewsOnline.net. 




Southwest Region 


Laguna Community Foundation Continues Dedicated Efforts to 
Revitalize Threatened Laguna Keres Language 



The Laguna Community Foundations comprehensive four-year 
Community Engagement Project has dedicated grant funds toward a 
language policy to protect and revitalize the Laguna Keres language. 

“This grant was about building energy and momentum. It has 
provided funding for teacher training, data collection in which 500 
surveys were collected, community dinners, capacity building, and 
in-depth digital story-telling by our youth,” explains Gilbert Sanchez, 
Executive Director, Laguna Community Foundation. “The best part 
is dozens of Pueblo members who know the language, have come 
forward to impart their knowledge,” adds Sanchez. 


Mildred Garcia, Laguna Keres 
Language Student; and 
Duane Garcia, Laguna Keres 
Language Teacher 


Within its first three years, the project has included engagement of 
tribal members, data collection, research, and networking and part- 
nership bulling with schools, businesses and community groups; 
and finaly Mayordomos and religious leaders were integrated into 
the revitalization initiatives during the third year. 
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NEWS FROM AROUND THE NATION: Our Six Regions 





LAGUNA 

COMMUNITY FOUNDATION 


Now, the Community Engagement Project is continuing trainings and the de- 
velopment of the Laguna Language Policy. There has been a surge in passion 
for using the language in everyday situations, especially among the Laguna 
Pueblo youth. 


“I am humbled at all the progress that is being made. It is really exciting. The movement has grown in an upward 
curve. Young people are wanting it. Ten years ago there was very little interest. What were seeing today is a pas- 
sion for language that is beyond a project for school. It is a personal passion to keep their language alive forever. 
There is a very personal commitment and passion. We have a lot of work ahead”, Inee Y. Slaughter, Executive Direc- 
tor, Indigenous Language Institute. 


“Language should flow like water; into every place it is meant to connect. It needs to connect deeply with com- 
munity members in language activities that are relevant to life. We all have to be speaking it. Not as a subject to be 
taught, but simply to be used every day in every situation,” adds Slaughter. 

Members of the community have been taking classes and renewing their lost language skills, with the help of those 
who are fluent, trained teachers and the youngest members of the pueblo, who are the most adept at learning their 
native language. 


Tesoro Cultural Center’s 16th Annual Indian Market 
& Powwow Sets Record Year 

Visit www.TesoroCulturalCenter.org for more information. 

More than 4,600 people flocked to Morrison, Colorado for Tesoro 
Cultural Centers 16th annual Indian Market & Powwow, which 
hosted 54 award-winning, regional artists and honored Terry 
Knight, Ute Mountain Ute, in recognition of Armed Forced Day and 
Knight’s service to his country. The event, which took place on 
Saturday, May 14 and Sunday, May 15, 2016, awarded more than 
$1,000 in cash prizes and received more than $20,000 in 
sponsorships and grants. All proceeds from the Powwow benefit 
Tesoro Cultural Center, a 501(c)(3) nonprofit that creates community based events and educational 
outreach programs designed to enrich and celebrate our shared cultural heritage. 



CELEBRATE “A DECADE OF DIAMONDS” AT THE WE-KO-PA RESORT & 
CONFERENCE CENTER WITH SPECIAL GROUP SALES AND CATERING PROMOTIONS 

July 1 -December 31, 2016 


To recognize their ten consecutive years as a AAA Four Diamond Award 
recipient, the We-Ko-Pa Resort & Conference Center is offering “A Decade 
of Diamonds” group sales and catering promotions to encourage meeting 
and event planners to organize their next company outings, trade shows or 
team-building retreats at this independent golf resort nestled in the 
breathtaking Sonoran Desert. 

We-Ko-Pa Resort & Conference Center | 10438 N. Fort McDowell Rd., 
Scottsdale, AZ 85264 | www.wekoparesort.com | 480.789.5300 



23 





WELCOME NEW MEMBERS 


For membership info contact 
Gail Chehak at gchehak@aianta.org 


Native American Travel 

Native American Travel, located in Hollywood, Florida, opened for 
business on June 1, 2009. Owned by the Seminole Tribe of Florida, 
they are a full-service agency, accredited by ARC and the State of 
Florida. They are members of IATAN, GBTA, FBTA, CLIA and AIANTA and have special rate agreements 
with three major airlines and numerous hotels and car rental agencies in order to obtain the best 
pricing possible. They strive to provide their customers with the best possible service and advice to 
ensure that their travel arrangements are made to their needs and budget considerations. 

Contact: Karla Rivera, 6300 Stirling Road, Hollywood, FL 33021, (954) 966-6300x11097, 
nativeamericantravel@semtribe.com . www.mvnativeamericantravel.com 



Chad Smith 


Chad Smith Consulting, LLC 


Chad Smith Consulting (CSC) is an American Indian firm promoting leadership, resource development 
and tribal nation-building. Chad Smith and the firm’s associates, as past executives of the Cherokee 
Nation, have decades of experience in leadership initiatives, business administration, tribal 
management, education programming, health care, economic development and art. The firm was 
established in 2011. CSC serves all businesses, non-profit organizations and government entities. 


Contact: Chad Smith, Principal, Chad Smith Consulting, 22902 S 494 Road, Tahlequah OK 
74464, (918) 453-1707, chad@chadsmith.com . www.chadsmith.com 


Kodiak Brown Bear Center, Koniag, Inc. Regional Native Corporation 

The Kodiak Brown Bear Center (KBBC) is located on the southwest side of 
Kodiak Island in southwestern Alaska. We provide exclusive guided bear 
viewing tours to witness the life of Kodiak brown bears at world 
renowned locations - Karluk Lake, the Karluk River, and the Thumb 
River. The Kodiak Brown Bear Center offers a true Alaskan adventure: 
outstanding bear and other wildlife viewing, fresh and salt water fishing, 
kayaking, hiking, and more, all in a pristine remote setting alongside our five-star facilities and with 
world class food. A visit to our home will leave you with unforgettable memories of your time spent 
in the heart of Kodiak’s wilderness with the legendary monarchs of our Archipelago: The Kodiak brown 
bear. The entire northern half of Karluk Lake and the lands adjacent to the Karluk River are owned and 
managed by the Kodiak-area Regional Native corporation Koniag, Incorporated, the parent company of 
the KBBC. 

Contact: Meghan Kelly, 194 Alimaq Dr., (877) 335-2327, info@kodiakbearcenter.com . 

www.kodiakbearcenter.com 
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WELCOME NEW MEMBERS 


For membership info contact 
Gail Chehak at gchehak@aianta.org 


Monte McComber, Royal Hawaiian Center 





Rc 1VA1.H AWA 1 1 /\ IN 

CENTER. 


Monte McComber is the Cultural Director at the Royal Hawaiian 
Center which is located in the heart of Waikiki, on the island of 
O’ahu, Hawai’i. Its lands, known as Helumoa, meaning ‘chicken 
scratch’, are historically tied to King Kamehameha I who united the 
islands under his rule and his great-granddaughter, Princess Bernice 

Pauahi Bishop. The heritage lands at Helumoa are considered “wahi pana” or storied lands rich with 
history, lore and cultural significance. The Center is a place for kama’aina (locals) and Malihini (visi- 
tors) alike to treat themselves to the exquisite with a collection of international luxury brands and 
stylish island boutiques. In all, 110+ shops, half of which are locally owned and operated, and eateries 
for the adventurous and deft of palate. The Center also serves as a vibrant cultural hub with 7 weekly 
complimentary cultural classes, evening Hawaiian entertainment, and cultural festivals. 


Contact: Monte McComber, Cultural Director, 2201 Kalakaua Avenue, Suite A500, Honolulu, 
Hawaii 96815, (808) 931-3240, m.mccomber@festivalcos.com . www.RoyalHawaiianCenter.com 


Wind River Visitors Council 


The Wind River Visitors Council is a Lodging Tax Board responsible for promoting 
the travel and tourism industry in Fremont County. Through support from lodging 
taxes, The Visitors stimulates tourism by increasing awareness of, and encourag- 
ing visitation to, the unique destinations, activities and events in Wind River 
Country. Free vacation packet can help visitors plan their visit to Wyoming’s Wind 
River Country. 

Contact: Paula McCormick, Marketing Director, 263 N 8th Street, Lander WY 82520, 
(307) 332-5547, mccormickmarketing@bresnan.net . www.windriver.org 



Puyallup Tribe of the Puyallup Reservation 

The people of the Puyallup Tribe have been known for their "generous and 
welcoming behavior to all people who enter our lands." Living off the waters of the 
Puyallup River fed by Mount Rainier, the Puyallup People are part of the Salish 
speaking people of the Pacific Northwest. They lived in villages from the foothills of 
Mount Tacoma, along the rivers and creeks to the shores of Puget Sound, where they 
fished, hunted, and traveled by these waters. Using the Western red cedar to make 
many things like homes, utensils, canoes and art. They operate the Emerald Queen 
Hotel & Casinos and Chinook Landing Marina, which has established its reputation as one of the pre- 
mier marinas in the Puget Sound region. 



PUYALLUP TRIBE 
OF INDIANS 


Contact: Angel Robertiello, 3009 East Portland Avenue, Tacoma WA 98404, (253) 573-7800, 
angel.robertiello@puvalluptribe.com . www.puvallup-tribe.com 
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WELCOME NEW MEMBERS 


For membership info contact 
Gail Chehak at gchehak@aianta.org 


Navajo Parks & Recreation Department 


Navajo Parks and Recreation Department protects, preserves and manages tribal parks, 
monuments and recreation areas for Navajo Nation - the spectacular landscapes, 
buttes, canyons, clean air, diversity of plants and wildlife, and areas of beauty and 
solitude. The Navajo Nation is comprised of more than 25,000 square miles and offers 
hikers numerous isolated trails and routes. Parks and Recreation, seven major recre- 
ation areas: Monument Valley, Antelope Canyon, Little Colorado River, and Window 
Rock Navajo Tribal Parks, as well as, Veteran’s Memorial, Four Corners Monument, Bowl 
Canyon Recreation Area and working closely with National Park Service at Canyon de 
Chelly, Navajo Parks & Recreation manages Cottonwood Campground. 

Contact: Martin L. Begaye, Tribal Tourism Relations Manager, PO Box 2520, Window Rock AZ 
80515, (928) 871-6647, mlbegave@navajonationparks.org . www.navajonationparks.org 



Muckle shoot Indian Tribe 

Muckleshoot Indian Tribe is composed of descendants of the Duwamish and 
Upper Puyallup people who inhabited Central Puget Sound for thousands of 
years before non-Indian settlement. The Muckleshoot Tribe has been success- 
ful in diversifying its assets beyond its 3,860-acre reservation and its Auburn 
casino, considered one of the top three tribal casinos in the state. The tribe has 
invested in the Four Seasons Hotel and Residences in downtown Seattle and in 
2007, it paid $62.5 million for the Salish Lodge & Spa overlooking Snoqualmie Falls. Washington Horse 
Racing Commission unanimously approved the license request for Emerald Downs LLC, owned by the 
Muckleshoot Tribe, to operate the Auburn racetrack. The Tribe’s White River Amphitheatre provides 
world class entertainment in a scenic location convenient to the entire Puget Sound Area. 

Contact: Roma Jean Thomas, 39015 172nd Avenue, S.E., Auburn WA 98092-9763, (253) 931- 
5311, romajean.thomas@muckleshoot.nsn.us 



Colville Confederated Tribes 

Colville Confederated Tribes consist of twelve individual tribes. Their reservation 
offers a vast variety of natural and recreational tourism. The reservation spans 1.4 
million acres of North Central Washington, with lands bordered to the East by the 
Okanogan River and to the West and South by Lake Roosevelt and the Columbia 
River. The Tribes operate Keller Ferry Marina and Campground on Lake Roosevelt 
offering houseboat and boat rentals. Rainbow Beach Resort offers cabin rentals, RV 
services, fishing and paddle boat rentals. Attractions include the Grand Coulee Dam with its awe-strik- 
ing laser light show during the summer months and nearby Lake Roosevelt Recreation area. The Omak 
Stampede and the world famous Suicide Race takes place in early August. The race features a 225 feet 
downhill sprint before crossing the Okanogan River and dashing 500 yards to the finish line in the 
Stampede Arena. The Colville Tribes assists with the Fort Spokane Visitor Center and Museum and op- 
erates three casinos, 12 Tribes Resort Casino in Omak, Mill Bay Casino in Manson, and the Coulee Dam 
Casino at Coulee Dam. 

Contact: Colville Gaming LLC, John MacClain, 729 Jackson Street, Omak WA 98841, 

(508) 942-2850 or mandre wn@colvillecasino .com 
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Chez Felicite' 

A unique combination of southern hospitality, gracious 
accommodations and modern day conveniences come 
together to offer a great place to stay or hold a small meeting. 

Enjoy the stunning scenery of Bayou Lafourche in the gracious 
home built by one of Raceland’s early physicians, Dr. Phillip Robichaux, The home has been 
renovated as Chez Felicite’ decorated with antique furnishings, enriched with heirlooms and local 
cultural art. Charming guest rooms are individually decorated with antique furnishings to honor the 
history and culture of our family, including Native American art and artifacts decorate the walls of two 
guest rooms. 32 miles from Louis Armstrong New Orleans International Airport and 13 miles to the 
Houma Tribe, home of one of the owners. 

Contact: Brenda Dardan Robichaux, Owner, 4416 LA Hwy 1, Raceland LA 70375, (985) 664- 
1156, brenda@chezfelicite.com, www.chezfelicite.com 



Tom Baker, Superintendent, Fort Laramie National Historic Site 

Tom Baker is a National Park Service superintendent at Fort Laramie National His- 
toric Site. One of Tom’s primary goals since arriving at the Fort has been to tell the 
complete story so that visitors can develop an understanding of and appreciation 
for the rich cultural heritage of tribal nations. He led a revision of the park’s official 
purpose statement to be inclusive of the indigenous people and others that inter- 
acted at the confluence of the Laramie and North Platte Rivers. Tom and his staff 
have recently begun a collaborative planning effort with the park’s 25 traditionally 
associated tribes to appropriately commemorate the nationally significant 1868 
Treaty(ies) of Fort Laramie during the 150th anniversary in 2018. In his personal 
life, Tom has been married to Kathy for 36 years; they have two daughters and five 
grandchildren. They produce a variety of art using windfalls and other natural materials. 

Contact: Tom Baker, Fort Laramie National Historic Site, 965 Gray Rocks Road, Fort Laramie, 
WY 82212, (307) 575-5948, thomas_m_baker@nps.gov 



Burrell Jones, NativeAmerica.travel Intern 

Burrell Jones is from the Grandfalls region within the Leupp community/ 
chapter located on the Navajo Nation. Burrell graduated with a dual bachelor's 
degree in Applied Indigenous Studies and Political Science from Northern 
Arizona University. He believes tourism can bring positive outcomes to tribal 
communities for recreation, job opportunities, and the benefit of sharing 
cultural knowledge. He looks forward to learning more from this opportunity of 
being an AIANTA intern and appreciates the determination of the organization 
to improve tribal tourism across all Indigenous homelands. 
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Josie Seymour, Eagle Productionz 

Josie Seymour is from the Pueblo of Laguna born into the Eagle and Corn clans. She lives in the village 
of Seama. Josie works with clay, producing beautiful traditional pottery. Pueblo pottery is prized as 
a unique art form, blending both historical and contemporary shapes and designs. Josie gathers and 
prepares her clay in the old way. She has researched traditional tribal designs and pottery shapes so 
she can replicate some historic pieces. 

Contact: Josie Seymour, Eagle Productionz, Box 437, Casa Blanca NM 87007, (505) 331-9064 


Tracey Dawn Lee, Native America, travel Intern 

Trace Lee is of the Tangle Clan, born for Cliff Dwellers Clan, her maternal 
grandfather's clan is the Red House Clan and her paternal grandfather's clan 
is the Many-Goats clan. Tracey graduated with a dual bachelor’s degree in 
Applied Indigenous Studies and Criminology & Criminal Justice (CCJ) from 
Northern Arizona University. Tracey is well aware that tourism is a great route 
for the Native communities to generate revenue in order to stabilize their Na- 
tions as well as provide employment opportunities for the community. She feels her perspectives will 
offer useful and creative information in which she can bring back to her community a new perspective 
of what tourism is today and what it can be in the future. Her experiences and perspectives of living 
on the Navajo reservation have definitely had an impact in understanding the critical social, political, 
legal, and cultural conditions of Navajo people. She feels that she has the potential to transform into a 
leader and a voice for her tribe, the Navajo Nation. 



Patricia (Pat) K. Parker, Native American Management Services, Inc. 

Patricia is the CEO of Native American Management Services (NAMS), a tribally 
owned, Native American Small Disadvantaged Business which provides a variety of 
program management services. NAMS’s capabilities include: timely staffing and 
expert project management; training and technical assistance primarily to tribal 
communities through federal contracts with HHS and large federal prime contrac- 
tors; and informed and professional outreach to tribal communities. Pat was 
recently selected to serve as the Eastern Regional Representative on the Board of 
AIANTA. She also serves as Vice Chair of the National Center on American Indian Enterprise 
Development and is a Founding Member of Women Empowering Women for Indian Nations where she 
is a Board Member and Chair of the Business and Economic Development Committee. NAMS is owned 
by the Miami Tribe of Oklahoma through their political subdivision, Miami Nation Enterprises. 

Contact: Patricia K. Parker, President/CEO, 1800 Robert Fulton Dr. Suite 100C, Reston, VA, 
(571) 323-5657, pparker@namsinc.org 


BECOME AN AIANTA MEMBER TODAY! 

As an AIANTA member, you are a champion of an association committed to defining, growing and sustaining 
American Indian, Alaska Native and Native Hawaiian tourism. Join as a Tribe, Business/Organization, 

Individual, Senior or Student Member. 

Gail Chehak, AIANTA Membership & Outreach Coordinator 
505-243-3633 | schehak@aianta.org | www.aianta.org/Ioin Us.aspx 
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